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OVERVIEW

GOAL: study empirically and theoretically how recommendation
systems affect content creation in platforms.

TODAY:

1. Motivate the problem.
2. Suggestive evidence that content variety is decreasing.
3. Highlight a channel with a toy model.
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MOTIVATION

• A lot at stake: Online content platforms are big markets.
• YouTube: 2 billion monthly active users, 30 million paid
subscribers, 37 million channels, $28 billion yearly revenue.

• Spotify: 260 million active users, 160 million paid subscribers, 3
million artists, $10 billion yearly revenue.

• Recommendation systems are at the core of these platforms:
• 70% of YouTube views and 75% of Netflix views come from
recommendations.

• Tiktok’s main feature does not even allow consumers to choose.
• One 2019 vendor survey: 31% of the revenues in the global
e-commerce industry.

• Concerns:
• Consumer side: content diversity has been decreasing over the
years.

• Supply side: artists protest about unfair compensation in
streaming platforms.
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MOTIVATION: IN THE NEWS I
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